IHoauTuKa KOHPUICHIUATBHOCTH
NMEePCOHAJBHBIX JAHHBIX

HacTtoswas lNonutnka KoHMaeHUManbHOCTU NepcoHarnbHbIX AaHHbIX (aanee
— MonuTuka KoHpUaeHUManNbLHOCTN) OENCTBYET B OTHOLLEHUN BCEW
MHdopmaumn, kotopyto cant Che-Market, (ganee — Cant Che-Market)
pacronoXeHHbIN Ha JOMeHHOM umeHu che-market.ru (a Takke ero
cybaoMeHax), MOXeT nosnydnTb o [Nonb3oBaTterie BO BpeMs UCMOSb30BaHUS
canta che-market.ru (a Takke ero cy6oMeHOB), €ro NporpamMmm 1 ero
NPOAYKTOB.

1. OnpenesieHue TEePMUHOB

1.1 B HacTosAweun MNonnutuke KOHpMAEHLNANbHOCTN UCNONbL3YHTCA
cneaywowme TepMUHLI:

1.1.1. <KA@AMUHUCTpauma cantar (ganee — AOMUHUCTPaLUS) —
YNONTHOMOYEHHbIE COTPYAHUKM Ha ynpasreHue cantom Che-Market, koTopble
OpraHusyoT 1 (M) ocyLLeCTBAT 06paboTKy NepcoHaribHbIX AaHHbIX, a
Takke onpeaensieT uenn obpaboTkn nepcoHanbHbIX AaHHbIX, COCTaB
nepcoHanbHbIX AaHHbIX, NoAfexalumx obpaboTke, oencTBus (onepawuumm),
coBepLuaeMble C NepcoHanbHbIMU AaHHBIMU.

1.1.2. «[lepcoHanbHble gaHHble» - Nntobas nHdopMauuns, OTHOCALLAACS K
NPSAMO UM KOCBEHHO OonpeaeneHHoMY, Ui onpeaensieMomMy pusndeckomy
nnuy (cybbekTy nepcoHarnbHbIX AaHHbIX).

1.1.3. «O6paboTka nepcoHanbHbIX AaHHbIX» - Nlo6oe aencTemne (onepauns)
NI COBOKYMHOCTb OEMNCTBUI (Onepaunn), coBepLlaemMbiX C UCMONb30BaHUEM
cpeacTB aBToMaTtm3aumm unm 6e3 ncnonb3oBaHNA Takux CPeacTs C
nepcoHanbHbIMW AaHHbIMK, BKIToYasa cbop, 3anncb, cucTeMaTmsaumio,
HakonneHue, XxpaHeHne, yToYHeHne (OOHOBEHNE, U3MEHEHUE), U3BIIEYEHNE,
ncnonb3oBaHue, nepefadvy (pacnpocTpaHeHue, npegocTasneHme, 4OCTyn),
obesnnyunBaHne, 6nokMpoBaHue, yaaneHme, yHUUTOXeHNEe NepcoHarnbHbIX
OaHHbIX.

1.1.4. «kKoHdmaeHunanbHOCTb NEPCOHarbHbIX AaHHbIX» - 06s3aTenbHOEe ANs
cobntogeHna OnepaTtopom UM UHLIM NOSTYYUBLLMM AOCTYN K NEPCOHAaNbHbIM
AaHHbIM NMLUOM TpeboBaHne He AonyckaTb UX pacnpocTpaHeHus 6e3



cornacwus cy6be|<Ta nepcoHaribHbIX AaHHbIX UM HannM4na NMHOro 3aKOHHOro
OCHOBAHUA.

1.1.5. «Cant Che-Market» - 3T0 COBOKYNHOCTb CBSI3aHHbIX Mexay cobon Beb-
CTpaHuL, pa3MeLLEHHbIX B CETU VHTEepPHET No YHUKanbHOMY agpecy
(URL): che-market.ru, a Takke ero cybgomeHax.

1.1.6. «Cyb640MEHbI» - 3TO CTPAHULbl UM COBOKYMNHOCTb CTPaHUL,
pacnosioXXeHHble Ha JOMeHax TPETbEro ypoBHs, NpuHaanexawue canty Che-
Market, a Takke gpyrme BpeMeHHbIE CTPpaHULbl, BHU3Y KOTOPbIA yKa3aHa
KOHTaKTHas nHdopmMauuss AMUHUCTpaLnmn

1.1.5. «[lonb3oBaTtenb canta Che-Market » (ganee lNonb3oBartesib) — NUUO,
nmetoee goctyn k canty Che-Market, nocpeactsom cetn MHTEpHeT u
ncnonbaylowee nHpopmauuto, matepuansl M NpoaykTbl canta Che-Market.

1.1.7. «Cookies» — HebonbLLOW (hparMeHT AaHHbIX, OTNPaBMEHHbIN BED-
CEPBEPOM U XPaHNMbIN HA KOMMbIOTEPE NONb30BaTENS, KOTOPbLIA BEO-KMNEHT
nnn Beb-6paysep kaxabii pas nepecoiniaet Beb-cepsepy B HTTP-3anpoce
Npw NOMNbITKE OTKPbITb CTPaHMLYy COOTBETCTBYHOLLErO canTa.

1.1.8. «IP-agpec» — yHuUKarnbHbIA CeTEBOM afpec y3ria B KOMMNbIOTEPHON
ceTn, Yepes koTopbin Nonb3oBaTtenb nonydaet goctyn Ha Cant Che-Market.

2. O01mue moJIoKeHus

2.1. Ncnonb3oBaHue canta Che-Market Nonb3oBaTenem o3Ha4daeT cornacume
C HacTosiwen MNonMTukon KoHPUAEHUNANBHOCTU N yCnoBuamMmM o6paboTku
nepcoHanbHbIX AaHHbIX [Tonb3oBaTens.

2.2. B cnyyae Hecornacus ¢ ycnosusamm MNonntukn KoHmnaeHUManbHOCTHU
Monb3oBaTenb AOMKEH NpeKkpaTuTb Ucnonb3oBaHue camnta Che-Market .

2.3. HacTtosawas MNonntuka KoHuaeHUManbHoCTN npumeHsieTcs kK canty Che-
Market. Cant Che-Market He KOHTpoONMpyeT 1 HEe HECET OTBETCTBEHHOCTb 3a
cauTbl TPETbUX NNL, Ha KOTopble Nonb3oBaTenbL MOXET NEPENTN NO CCbISIKaMm,
OOCTYNHbIM Ha canTe Che-Market.

2.4. AODMVHUCTpaUnS He NpoBepPSeT AOCTOBEPHOCTb NEPCOHaNbHbIX AAHHbIX,
npepocTtaensiemblx MNonb3oBaTenem.



3. IlIpeaMeT MOJIUTHKHA
KOH(MUICHIMAJIbHOCTH

3.1. Hactoswas Nonutnka KoHpaeHUMansHOCTN yCTaHaBnNMBaeT
obssarensctBa AOMUHUCTPALMKN NO HepasrrawleHuto n obecrneyeHunro
pexnma 3alnTbl KOHPUAEHUNANbHOCTU NEPCOHanNbHbIX AaHHbIX, KOTOPbIE
[Monb3oBaTenb npegocTasnaeT No 3anpocy AAMUHUCTpaUuU npu
perucTpaummn Ha cante Che-Market nnu npm nognmucke Ha MHPOPMaLMOHHYHO
e-mail paccbinky.

3.2. [NepcoHarnbHble AaHHbIE, pa3peLlléHHble K 06paboTke B paMkax
HacToswen MNMNonnTMKn KoOHMOEHUNaNLHOCTU, NPeaOoCTaBNATCS
[Monb3oBaTenem nNyTém 3anonHeHnsa popm Ha cante Che-Market u BkntovatoT
B ceba cneayroLyro MHpopmaumio:

3.2.1. damunuio, ums, otyecTBo [lonb3oBarens;

3.2.2. KOHTaKTHbIW TenedoH Nonb3oBaTens;

3.2.3. agpec aneKTPoHHOM noYyThl (e-mail)

3.2.4. mecTO XntenbcTBo lNonb3oBaTens (Npu HeobXxoaMMOCTK)

3.2.5. oTorpadwmio (npm HeobxoanNMocTn)

3.3. Cant Che-Market 3awmwaet [JaHHble, KOTOpble aBTOMaTUYECKU
nepegaroTcsa Npu NOCeLLeHNN CTpaHuL:

- IP agpec;

- UHGopmauma na cookies;

- NH(hopmauma o bpaysepe

- Bpems JocTyna;

- pedepep (agpec npeablayLien cTpaHuubl).

3.3.1. OTkntoYeHne cookies MOXeT NoBneyYb HEBO3MOXKHOCTb 4OCTYyNa K
yacTsm caunTa , Tpebyrowmm aBTopusaLmm.

3.3.2. Cant Che-Market ocywiectsnsaeTt cbop cratuctukm ob IP-agpecax
cBOMX nocetutenen. [laHHaa MHopmauns UCronb3yeTcs C Lenbio
npenoTBpaLleHust, BbIABNEHUS U peLleHns TEXHUYECKUX Nnpobnem.

3.4. Jllobaga nHasa nepcoHanbHas nHopMaLns HeOroBOpeHHas! BbiLle
(ncTopma nocelleHust, cnomnb3yemMble bpay3epbl, OnepaunoHHbIE CUCTEMBI U
T.4.) NOANEXUT HaLEeXHOMY XpaHEHMIO U HEpaCNPOCTPaHEHUIO, 3a
NCKINOYEHMEM CIyvaeB, NpeayCMOTPEHHbIX B .M. 5.2. HacTosawen MonuTmkm
KOH(pnaeHumManbsHOCTH.



4. Ilesu cOopa nepcoHAIbHON MH(OPMALIMHT
0JIb30BATEIA

4.1. NepcoHanbHble AaHHble Nonb3oBaTena AOMUHUCTPALUS MOXET
NCnonb30BaTb B LENAX:

4.1.1. Ngentudumkaummn Nonb3oBartens, 3apernctpmpoBaHHoro Ha cante Che-
Market ons ero ganbHenwen aBTopusaymn.

4.1.2. NpepocTtasneHusa Nonb3oBaTtento 4ocTyna K NnepcoHanu3mMpoBaHHbIM
AaHHbIM canTta Che-Market.

4.1.3. YctaHoBneHus ¢ [Nonb3oBaTtenem obpaTHOW CBA3WU, BKNKOYas
HarnpasJieHVe yBeJOMIIEHUN, 3arnpoCcoB, KacarLLNXCs NCMOSTb30BaHUS canTta
Che-Market, 06paboTku 3anpocoB n 3asBoK OT [lonb3oBartens.

4.1.4. Onpegenenus mecta HaxoxaeHuns lNonb3osartena ansa obecneyeHns
©e3onacHoCcTn, NpeaoTBpaLlEeHNst MOLLEHHNYECTBA.

4.1.5. NoareBepXaeHns 4OCTOBEPHOCTU U MOJSTHOTbI NEPCOHANbHbIX JAHHbIX,
npegocrtasneHHbIX [onb3oBaTenem.

4.1.6. Co3gaHus y4eTHOM 3anncu Ansi UCnonb3oBaHus Yacten canta Che-
Market, ecnu lNonb3oBartenb gan corrnacve Ha co3gaHue y4eTHOW 3anucu.
4.1.7. YBegomrneHus lNonb3oBaTterns no a51EKTPOHHON MoYTe.

4.1.8. lNpepnocTaBnenus Nonb3oBaTento apPeKTUBHON TEXHNYECKON
noaaepXXkn Npu BO3HUKHOBEHUM NMPO6ieM, CBA3AHHLIX C MCNOSIb30BaHNEM
canta Che-Market.

4.1.9. NpepocTaBnenus Nonb3oBaTento ¢ ero corrnacusa cneymanbHbIX
npeanoXeHun, HOBOCTHOM PacChIfIKN N UHbIX CBEAEHUN OT MMeHun canTta Che-
Market.

S. Cnioco0bI ¥ CpOKU 00pPadOTKM
MEePCOHAJIBHOU UH(POPMALTUN

5.1. ObpaboTka nepcoHanbHbIX AaHHbIX [Monb3oBaTens ocyliecTenseTca 6e3
orpaHunyeHust cpoka, ndbiM 3aKOHHbIM COCOBOM, B TOM YUCHE B
MHPOPMALIMOHHbBIX CUCTEMAX NEePCOHArbHbIX AaHHbIX C UCMONIb30BaAHNEM
cpeacTB aBTOMaTmM3auum unm 6e3 ncnonb3oBaHUs Takux CPEeacTB.

5.2. NepcoHarnbHble gaHHble [Monb3oBaTensa MoryT ObITb nepenaHbl
YNOSTHOMOYEHHbBIM OpraHam rocygapcTBeHHON Briactu Poccuickon

denepauunm TONbKO NO OCHOBAHUSM U B NOpsiaKe, YCTaHOBMEHHbIM

3akoHopaTenbcTBoM Poccunckon ®egepaumn.



5.3. Mpu yTpaTte unu pasrnaweHnmn nepcoHanbHbiX 4aHHbIX AQMUHUCTpaLUS
Bnpase He MHdopmmpoBaTh MNonb3oBaTens 06 yTpaTe Unu pasrnalleHum
nepcoHanbHbIX JaHHbIX.

5.4. AMUHUCTpaums NpuHUMaeT HeoBXoAnUMbIE OpraHn3aUnNOHHbIE U
TeXHU4YeCKne Mepbl An4 3alnTbl NepcoHanbHou nHgopmauum Nonb3oBaTens
OT HENnpPaBOMEPHOIo UMK CIyYamHOro JOCTyNa, YHUYTOXEHUS, UBMEHEHUS,
BNoKMpOBaHNA, KONMMPOBaHWSA, PpacnpoCTPaHEHUS], a TakKe OT UHbIX
HenpaBOMEpPHbIX AENCTBUN TPETbUX JNL.

5.5. A,D,MI/IHVICTpaLI,VIFI COBMeCTHO ¢ [Nonb3oBaTtenem NnPpMHNMaET BCEe
Heobxoanmble Mepbl Mo npegorepalleHnto y6bITKOB UITN NHbIX
oTpuuaTesribHbIX nocneacTeum, Bbl3BaHHbIX yTpaT0|7| nInn paasriiaeHnem
nepcoHalibHbIX OAHHbIX lNonb3oBaTtens.

6. IIlpaBa u 0013aHHOCTHU CTOPOH

6.1. Nonb3oBaTenbL Bnpase:

6.1.1. NpuHMmaTb cBOBGOAHOE peLLeHne O NpeaoCcTaBEHNN CBONX
nepcoHanbHbIX JaHHbIX, HE0BX0AMMbIX A9 ncnonb3oBaHus canta Che-
Market, n gaBsaTb cornacue Ha nx obpaboTky.

6.1.2. OBHOBUTL, AONOSTHUTL NPEAOCTaBEHHYIO NHOPMALNIO O
nepcoHarnbHbIX JaHHbIX B CnyYae U3MeHeHus JaHHOW MHopmaunn.

6.1.3. lNonb3oBaTtens UMeeT NpaBo Ha NoslydeHne y AaMUHUCTpaumm
MHdOpMaLMK, KacatLencss 06paboTkmn ero NnepcoHarnbHbIX AaHHbIX, €CMN
Takoe npaBo He OrpaHNUYeHO B COOTBETCTBUN C dheaeparbHbiMy 3aKOHaMW.
Monb3oBaTtenb Brnpaee TpeboBaTb OT AOMUHUCTPALMM YTOUHEHNS €ro
nepcoHarnbHbIX AAaHHbIX, UX BITIOKMPOBAHMS U YHUUTOXEHWS B CIly4Yae, ecrnu
nepcoHarnbHble JaHHble ABNAKTCA HEMOMHbLIMU, YCTapeBLUMMUN, HETOYHbBIMMU,
HE3aKOHHO NOJSTyYEHHLIMWN UITN HE SABMSAOTCA HEOBXO0AUMbIMKU 4N 3a8BIEHHON
uenu obpaboTku, a Takke NpMHMMaTb NPeaYCMOTPEHHbBIE 3aKOHOM MepbI Mo
3awmTe ceBoux npa.. [1nga aToro 4OCTaTOMHO yBe4OMUTb AOMUHUCTPaLMIO NO
ykazaHomy E-mail agpecy.

6.2. AoMUHUCTpauums obsasaHa:

6.2.1. icnonb3oBaTtb NOMy4YeHHY NHOOPMaLMIO UCKIIYUTESTBHO NS LeSen,
yKa3aHHbIX B M. 4 HacTosawen MonMTnKn KoHUaeHUManLHOCTH.



6.2.2. ObecneunTb XxpaHeHne KoHdMaeHUManLHOM NHOpPMaLn B TarHe, He
pasrnawaTb 6e3 npeaBapuUTeNbHOro0 MMCbLMEHHOIO paspeLLeHns
[Monb3oBaTtens, a Takke He OCyLeCcTBNATb Npoaaxy, obmeH, onybnukoBaHue,
nnbo pasrnalleHne NHbIMU BO3MOXHbIMK cnocobammn nepefaHHbIX
nepcoHarnbHbIX JaHHbIX [lonb3oBaTensd, 3a UCKIYeHneM n.n. 5.2.
HacToswewn MNMonntukn KoHpunaeHumansHoCTH.

6.2.3. NpuHMMaTbL Mepbl NPEAOCTOPOXKHOCTM OS5 3aLUUThI
KOHMAEHLMANbHOCTN NEPCOHarnbHbIX AaHHbIX [Tonb3oBaTens corfiacHo
nopsiaky, oObIYHO UCMONb3YyEMOro 4SS 3alUThbl Takoro poaa MHdopmaumn B
CyLLieCTBYIOLLIEM AenoBoM obopoTe.

6.2.4. OcyLwiecTBuTb 6N10KMpPOBaHNE NEPCOHarnbHbIX AaHHbIX, OTHOCALLMXCS K
cooTBeTCcTBYlOLWEMY [Nonb3oBaTesnto, C MOMeHTa obpalleHns nnu 3anpoca
[Monb3oBaTtens, UM ero 3aKkOHHOro npeacTaBuTenst MM60 YNONHOMOYEHHOIO
opraHa o 3awmTe npaB CyObeKTOB NepCcoHarnbHbIX JaHHbIX HA Nepunog,
NPOBEPKU, B Crlydae BbISBIIEHNA HEOCTOBEPHbIX NEPCOHANbHbIX AAaHHbIX UITN
HernpaBOMEpPHbIX OENCTBUN.

OTBeTCTBEHHOCTH CTOPOH

7.1. AOMUHMCTpauUns, He UCNOMHUBLLAA CBOM 006s3aTeNnbLCTBA, HECET
OTBETCTBEHHOCTb 3a YObITKW, NOHECEHHbIE [Tonb3oBaTenem B CBA3M C
HernpaBoOMepPHbIM UCMOSIb30BAaHMEM NEePCOHanNbHbIX AaHHbIX, B COOTBETCTBUM
C 3aKoHogaTtesnibcTtBOM Poccurckon denepauunu, 3a UCKIIOYEHUEM CyYaes,
npeayCMOTPEHHbIX M.N. 5.2. 1 7.2. HacTosAwen MNonuTmnkm
KoHpuaeHumnansHoCTW.

7.2. B cnyyae ytpatbl unu pasrmaweHna KoHdpuaeHumansHon nHgopmaumm
ALOMUHUCTPALNSA HE HECET OTBETCTBEHHOCTb, €CIN JaHHas
KOHpUAEeHUManbLHaa nHopMauus:

7.2.1. Ctana ny6rnn4yHbIM JOCTOAHNEM [0 €€ yTpaThbl Un pasrialeHus.
7.2.2. bbina nosnyvyeHa oT TpeTben CTOPOHbI 0 MOMEHTA €€ NonyyeHus
AomuHuctpaunen Pecypca.

7.2.3. bbina pasrnaweHa c cornacu4 lNonb3oBaTtens.

7.3. Nonb3oBaTerib HECET NOSHYK OTBETCTBEHHOCTL 3a cObntoaeHmne
TpeboBaHui 3akoHogaTenbcTBa P®, B TOM 4ncne 3aKkoHOB O pekname, o
3alMTe aBTOPCKMX U CMEXHbIX NpaB, 06 oxpaHe TOBapHbIX 3HAKOB M 3HAKOB
0oBCnyXnuBaHUsl, HO He OrpaHNYMBasiCb NEPEYNCIIEHHbBIM, BKNOYAsA NOSTHYHO
OTBETCTBEHHOCTb 3a cofepKaHne n qopmy matepuarnos.



7.4. lNMonb3oBaTenb NPU3HAET, YTO OTBETCTBEHHOCTb 3a M6y NHGOPMaLNIo
(B TOM 4ncre, HO He OrpaHNYMBasiCb: hannbl C AaHHbIMKU, TEKCTbI U T. A.), K
KOTOPOM OH MOXXET MMETb A0CTYN Kak K Yactu canta Che-Market, HeceT nuuo,
npeaocTaBMBLLEE TaKyH MH(OpMaLMIO.

7.5. Nonb3oBaTesib cornawaeTcs, YTo MHpopmauus, NnpegocTaBlieHHas eMy
Kak YacTb canta Che-Market, MoXeT ABNATLCSA O6BEKTOM UHTENNEKTYalTbHOM
COBCTBEHHOCTHN, NpaBa Ha KOTOPbLIW 3aLUMLLEHbI U NMPpUHALNexaTt gpyrum
[Monb3oBaTensam, NnapTHeEpaM UNn peknamogaTensiM, KoTopble pasmeLlatroT
Takyto MHopmauuto Ha cante Che-Market.

[Monb3oBaTenb He BNpaBe BHOCUTbL UBMEHEHWS, NepedaBaTb B apeHay,
nepegasaTb Ha YCMNOBUSAX 3aMa, NpodaBaTh, PacnpoCTPaHATb UIn
co3gaBaTb Npon3BoaHble paboThbl Ha ocHoBe Takoro CoaepXxaHus
(MONMHOCTLIO UMK B YaCTK), 3a UCKINIOYEHMEM CNyYaEeB, Korga Takme OenCTBUS
ObINM MMCbMEHHO NPAMO pa3peLleHbl cobcTBEHHMKaMK Takoro CoaepkaHus B
COOTBETCTBUM C YCNOBUSMW OTAENbHOIO CornalleHus.

7.6. B OTHOLLEHME TEKCTOBbLIX MaTtepmanos (CTaTen, nyénukauun,
HaxoasaLwwmxcs B cBobogHoM nybnnyHom goctyne Ha cante Che-Market)
OOMNyCcKaeTcsa UX pacnpocTpaHeHne npu ycnosuu, 4To byaeT AaHa cebifika Ha
Cant Che-Market.

7.7. ADMUHMCTpaUmMs He HECET OTBETCTBEHHOCTU Nepef Nonb3oBartenem 3a
nobon ybbITok nnu yuepb, noHeceHHbIn [Nonb3oBaTenem B pesynbrare
yaaneHusi, cbos nnm HEBO3MOXHOCTU COXpaHeHus Kakoro-nnbo CoaepxaHus
N UHbIX KOMMYHWUKALMOHHBIX AaHHbIX, coaepxalumnxca Ha cante Che-Market
Unn nepegaBaeMblx Yepes Hero.

7.8. AOMUHMCTpaUnNA He HECET OTBETCTBEHHOCTM 3a Nobble NpsiMble Unn
KOCBEHHbIE YObITKM, NpoM3oLLeaLne n3-3a: UCnonb3oBaHus NMdo
HEBO3MOXXHOCTM UCMONb30BaHUS canTa, NMbo OTAENbHbIX CEPBUCOB;
HeCaHKUMOHNPOBAHHOIO JOCTYyMNa K KOMMYHUKaunam lNonb3oBaTens;
3asBreHus UnNu nosegeHne nNbdoro TpeTbLEro nuua Ha canTe.

7.9. ADMMHUCTpPaLMs He HeCeT OTBETCTBEHHOCTb 3a Kakyo-nmbo
MHGOPMaLNIO, pasMeLLEHHYIO Nosib3oBaTtenemM Ha cante Che-Market,
BKIHOYasi, HO He orpaHNYMBasaCh: MHpopMauUIo, 3aLMLLEHHYO aBTOPCKUM
npaBoM, 6e3 NpAMOoro cornacus BnagenbLa aBTOPCKOro npaea.

8. Pa3peiuenue croposn



8.1. [lo obpalieHna B cyg C UICKOM MO Cnopam, BO3HUKAKOLMM U3 OTHOLLIEHWN
mexay Nonb3osatenem n AgMuHUCTpaumen, obasaTesibHbIM SBsieTcs
npegbsBneHne npetTeH3nm (MMCbMEHHOrO NPeanoXKeHUs Uy NpeasioXeHns B
3SIEKTPOHHOM Buae 0 J0OpOBOSIbHOM YpErynumpoBaHumn cnopa).

8.2. MNony4aTtenb npeteH3un B TedeHne 30 kKaneHOapHbIX JHEN CO OHS
Nnosly4eHust NPeTeH3nmn, NMCbLMEHHO UM B 3NEKTPOHHOM BUAE yBeaoMNsaeT
3aaBUTENS NPETEH3NN O pe3yribTaTax PacCMOTPEHNS NMPETEH3UN.

8.3. lNpun He gocTmxkeHUn cornalleHnst cnop byaeT nepefaH Ha
paccMmoTpeHne ApbutpaxHoro cyga r. YensaouHck.

8.4. K HacTosawen NMNonutrke KOHPUOAEHUMANbHOCTU N OTHOLLEHUAM MeXay
[Monb3oBaTenem n AMUHUCTPaUMen NPUMeHseTca eNCTBYOLLee
3akoHogaTenbcTBO Poccuimckon degepaunu.

9. JlonoJIHUTEJIbHbIE YCJI0BUSA

9.1. AOMUHUCTpauna BnNpaBe BHOCUTb U3MEHEHUA B HAcTOALLYIO [TonuTmky
kOoH(maeHumaneHocTn 6e3 cornacus lNonb3oBaTens.

9.2. Hoas lNonnTtrka KoHGMOeHUManbHOCTM BCTYNaeT B CUITy C MOMEHTa ee
pa3smeLLeHnsa Ha cante Che-Market, ecnu nHoe He NnpegycMOTPEHO HOBOM
pegakumnen MNMonnTukn KOHPUAEHUNANbLHOCTM.

9.3. Bce npeanoxeHna nnu BoNpockl KacaTenbHO HacTosiwen MNonnutmnkn
KOHMAeHUManLHOCTN cneagyeT coobLwaTb no agpecy: che-market@ya.ru

9.4. [lenctBytowas Nonntuka KOHPUAEHUNANbLHOCTU pa3MeLLeHa Ha
cTpaHuue no agpecy http://che-market.ru/konf.pdf

O6HoBneHo: 30 noHa 2017 ropa

r. YenabuHck, AogmnHuctpaums carnta Che-market



